
“Way to go, HWH!”

Dear HWH,

I’ve been in the RV business in one way
or another since 1973. In all of that
time, I have never heard a bad word
from a customer about the treatment
they have received from HWH. To a
person, they have always been very 
complimentary of your service after 
the sale.

I am of the opinion that if all suppliers
treated customers with the kind of 
personalized courtesy and consideration
that HWH does, this industry would 
be twice the size it is now. Most 
suppliers think that the RV manufacturer
is the customer. HWH thinks the 
consumer is the customer—what a 
novel approach! 

It has always appeared to me that
HWH operates under the Golden Rule. 
I like that, so I just wanted to say,
“Way to go.”

Mike Martinkus, Sales Manager
Bleakley RV
Douglasville, GA

Veteran RV dealers like Mike know that HWH
won’t let their customers – or them - down. 
You can be confident in HWH’s superior quality,
precision engineering, easy operation and
unequaled after-the-sale service. 

We want to hear about your special experience
with HWH products or service support, too.
Send it in and we may select it to share in 
these pages. 

Send us your HWH happy story and we’ll send you an
HWH “Ask for it” cap. You, too, could be featured in a
national ad. Send your story to: HWH Happy Stories 
PO Box 686  Mishawaka, IN 46546.

Ask for it. Or you’re asking for it.

800-321-3494 – www.hwh.com
2096 Moscow Rd., Moscow, IA 52760
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